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Pace of Change and Adoption of Consumer Technology
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Evolution of Payment Innovation
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But What Do Consumers Really Want?
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Consumers Define Their Experiencel
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How are businesses delivering the consumer experience?
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Other Industries are Driving the Payment Experience

pscu.com P SC:U’>



Uber
amazon

psCU®









pscu.com



Industry Convergence

Scalability is Key Driving Force for
Consolidation with Trend of

Issuers & Acquirers Merging
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Divergent Strategy — Convergence of Payments
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Delivering the Optimal Member Experience
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Power of the Collective + Leading-Edge Technology

Comprehensive and
Integrated ERM
Practices

Access to Industry
Leading Partners

Cooperative
Ownership Structure

Payment
Processing
Platform

-

Leading-Edge
Technology and Tools

Scalable, Compliant and
Transparent Capabilities
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Account Summary
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Welcome, ANNA
Hope you're having a wonderful day!
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CURRENT BALAI H

$961.63

MINIMUM DUE
DUE DATE
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Travel Notifications

CURRENT BALANCE AVAILABLE CREDIT STATEMENT BALANCH

$ 961.63 $ 538.00 $1,075.03

DUE DATE: 07/22/19 MINIMUM DUE: $

Do more with yous
wards Points

[V Reward
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Your card is
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Account Summary
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Welcome, ANNA
Hopa you'ra having a wonderful day!
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What Can Credit Unions Do Today and Tomorrow
Need partners who can deliver technology that integrates with
multiple systems and channels with scale so you can focus on
what matters to your Members

Leverage future-proof model “enterprise payment hub” CUSO

Map your Members’ journeys across all touchpoints to create
a connected experience

Participate across payment channels with enticing card and
loyalty programs to stay top of wallet
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